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    Sig.        Sig.    

1  0/484 0/000   16  0/738 0/000  

2  0/573 0/000  17  0/581 0/000  

3  0/368 0/000  18  0/575 0/000  

4  0/714 0/000  19  0/672 0/000  

5  0/662 0/000  20  0/681 0/000  
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7  0/632 0/000  22  0/739 0/000  
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14 0/882 0/000  29  0/638 0/000  

15 0/806 0/000         
2 = 306.082, df = 296, Pvalue = .331, CMIN/DF = 1.034, RMR = .057, GFI= .882, CFI = .996, IFI = 

.996,NFI= .893, RMSEA = .015  
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